


Reviews Are A Major Ingredient Of Online Marketing — Must Have Them To Compete
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Marketing Game Changer #3

S0, which really leads us to game changer number three and that's SEQ, social media, Pay Per
Click, local marketing. None of it works anymore if you have bad reviews or bad reputation
online. It's pretty simple. Why would you want to do all this work and spend all this time and
spend money getting to the top and doing online marketing, and when people find you all they
find are bad reviews. So really what we've over the last several years is a complete flip-flop
in an online marketing strategy. Before we used to do Google maps or we used to do Yelp or
we do video marketing. We do blogging or we do social media. And then we work on getting
some great reviews or work on getting some customers reviews. That's completely the opposite
of what today’s marketing is about.

Step one is, you need to create a five-star reputation first. Then you market your products and
services online. Because again, who wants to be at the top; who wants to get found when all
they're doing is wasting their money. Because your phone is not going ring because you don't
have that five-star reputation that companies or other businesses or customers are looking for.
S0 let's take a look at game changer number three. Now, we've talked about what's happened
kind of negatively with reputation, but let's talk about some positive things when it comes to
game changers.
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Marketing Game Changer #4

First of all, reviews send you prequalified, presold customers because buyers trust reviews as
much as personal recommendations. So reviews can be incredibly bad for you if they're bad.
But they can be incredibly good for you if they're really good. And let's look at this stat that
came from Miles Anderson from Bright Local.

Seventy two percent of buyers trust reviews as much as personal recommendations. Now, if
| was to ask a hundred different companies, and let me just ask you. Would you rather create
a marketing plan that, when people that don’t know you, don't like you, don't trust you, and
always are worried about price”? Or would you rather create a marketing plan with people that
know you, people that like you, people that trust you and they're all referrals? So, of course you
want to create a referral plan. Well, for the first time with our online marketing, our marketing
can be just as powerful as referral marketing. Because three out of four people trust reviews
just as much as personal recommendations.

S0 we need those five star reviews on your website. You have five star review on your listings.
That's as good as someone’s mother saying you should go buy from this company. That's as
good as someone’s best friend saying, you know what, you should use this type of a service. |
used it. It was amazing. That's just good as a colleague at work saying look, if you need that,
you should go to this business. They do a great job. So seventy two percent of buyers trust
reviews just as much as personal recommendations.

PROOF: Reviews Send You Hot, Prequalified,
Presold Customers Because Buyers Trust Reviews.
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----- Original Message-----
From: William E.

To: David Sprague
Subject: website

Hi David,

Just a heads up. | had a New Patient today that found us online. | asked her if she'd
looked at any of our before and after pictures. She said she skipped that and went
right to the reviews. That sold her. She dropped $4k with us on her first
appointment! Thank you. Bill
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Biggest Marketing Shifts Ever

And | want to go even deeper on this fact because this is a big game changer and that Nielsen’s
rating for the top rating companies in the world when to comes to advertising put on a survey,
and said look, when it comes to the extent that you trust different forms of advertising, which
are the most important things that you trust. Well, they said here ninety two percent of people
trust recommendations from people that they know. But here’s the big one. Look at the one
right under that. Seventy percent trust opinions based on online reviews. So, you can see here
we have one stat saying seventy two percent. We've have Neilson rating seventy percent. This
IS huge!

But more importantly look at this. They actually trust consumer opinions posted online more
than an editorial newspaper or article. You could actually have a newspaper article written about
you that is editorial and people will not trust that as much as an online review. So you can
see here all the evidence points that reputation marketing is the most important marketing that
someone could do for their business. So if you going to do any type of marketing with your
business, it shouldn't start with the type of marketing the people don't trust. Like TV ads at 47%
or e-mail marketing at 50% or even branded website marketing at 58%. It should start with the
top two recommendations from people that people know, and consumer opinions posted online
which is reputation marketing.

To What extent do you trust the following forms of advertising?

Global Average l{)ﬁg v(\:’cl)121tpletely/ Don’t Trust MAI{CIKII/I
Recommendations from people i know 92% 8%
Consumer opinions posted online 70%
Editorial conent such as newspaper articles 58%

Branded Websites 58%
Emails | signed up for 50%
Ads on TV 47%
Text ads on mobile phones 47%

Source Nielson Global Trust in Advertising Survey, Q3 2011
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Why Reputation Is Vital To A Business

S0 why is reputation so vital to a business? Well, this stat is incredible. Consumers look up an
average of 10 reviews before making a decision. So all these consumers are online. They're
looking for reviews. More importantly, they’re looking at multiple reviews, not just one or two.
S0 this stat is incredible as well and this is that kind of secret

mystery of how many reviews do you actually need to be n E
credible. Well, here itis. Seventy percent of consumers trust B-m

a business with a minimum of 6-10 reviews. So you can see H[WEWS. a s
here that if consumers are looking for ten reviews and you r a E
have ten reviews then the bottom line is that's the plum line.

You are not credible without five-star reviews. Without a five-star reputation and a minimum
of ten reviews, your business just can’t be trusted when people actually find you. So this is the
difference between your phone ringing and it not ringing. More importantly, this the difference
between your phone not ringing and your competition’s phone ringing. So incredibly important,

we need to get you not just ten reviews but ten five-star reviews, so when people see your
business online, your phone rings.

Positive yelp Ratings Can Boost a
Restaurant’s Nightly Reservations by 19%

(
Economists at the University of California, Berkeley published the results of a study, examining the effects of

Yelp's online ratings in this month's Economic Journal. The study shows a slight half-star improvement in
ratings can increase a restaurant's business during peak dining hours by 19%

Berkeley professors Michael Anderson and Jeremy Magruder found that “Yelp ratings affect both customer
flows and the probability of booking a reservation.” The researchers compared the digital word-of-mouth reviews

on Yelp of 328 San Francisco eateries with the frequency of nightly reservations at each establishment

Anyone can be a critic on Yelp. Since launching in 2004, the online reviews website sees an average of 78
million unigue visitors per quarter. It's become a crowdsourced guide to cities worldwide. Users are encouraged
to add new locations to the directory as they pop up. Patrons can come on the site and find the best-reviewed
places to eat, shop and relax locally. Visitors base real-life purchasing decisions on the star ratings and

reviews

\_

Reputation Marketing Has Proven To Increase Business

By 19% By Increasing 72 Star Rating Online
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What Is Reputation Marketing?

We've talked a little bit about earlier that reputation management is kind of the old way of
doing business. And now, if you really want to dominate your market, it's all about reputation
marketing. Well, it's very simple. Position your company as the market leader in front of
thousands of buyers with simply a five-star reputation. It's building a five-star reputation online
and then going out and then marketing that reputation which we just saw is the most powerful
and most trusted type of marketing that any business can do.

How Do You Create A
REPUTATION MARKETING STRATEGY

Does everybody want to get into that right now? Would everybody like to learn how to do that?
Good, because that's what we're here for. We want to give you the step-by-step strategies.
And one of the first things you need to do is really understand about your reputation. So let
me ask you. Do you know you reputation online? Do you know what people are saying about
you right now? Well, our customers do and that's the difference. We're not just building a five-
star reputation, we're leveraging it and marketing it. And the first start is to actually know what
people saying. So what we've done is we have a proprietary systems and strategy and software
that actually shows and reveals anyone within moments what their reputation is online.

- — A :
You Have Review Sites Listing Status .’y REPUTATION REPORT
il - Jiscover What's Being Said About You
4 1 6 @ Cbsearch @19 Unclaimed Free Software Shows How You Rank In Gaogle |
And Gives You The Secrets To Dominate
” Google Places 0 Listed Cv\siv g\::::m,,::h::m:m o {@_©PRWeb
Bad Reviews About You —
Your Reputation Score Is: 9 ‘Locstoom 0 Not Listed Want to know the SECRET
Poor °::::‘ ke th il
hd ] lad SuperPages @ Not Listed hot :ruqmliﬂud:unnmerl ot Vit Gnenbumns e vs 2
- - m single day? C_ ClickHere ToGetnt
\ m 'I"I!IP 0 Listed Limited Time Only )
4 Types Of Reputations
e Bad Reputation
e No Reputation
e (500d Reputation
e 5 Star Reputation

And all you have to do is put in your phone number and our system will sift and sort through
thousands of different data pieces online. It will actually share with you what others are saying
about you and bring back. And look at this number. You can see on your screen bad reviews
about you. And then we'll take your good reviews versus your bad reviews, and we'll give you a
reputation score. And more importantly than that, we'll also search on the most important sites
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that your business should be branded on to see if you're even there. So literally within moments
you can find out exactly what your reputation is online.

S0 that's where we want to began. So what | want to do is, | want to give everyone the link to
our reputation report system. And therefore you can put in your phone number yourself and
see for yourself what others are saying about you. Would that be a good start? Okay, good,
because once you know your reputation, you're going to find that are really only four types that
you're going to have.

One is going to be a bad reputation. Obviously, we know that that's not good and you're going
to need to do something about that fast. But then there’s no reputation at all, which we just saw,
IS just as good as having a bad reputation. Because it doesn't get your phone ringing. You need
at least ten positive five-star reviews for it to even look credible online. And then there’s a good
reputation, and if you have a good reputation that simply means you have some good reviews
and maybe some not so good reviews. But it's more good than bad.

Well, what if you have ten really good reviews but the last two are bad? See, this is the question
we asked earlier. Remember, if you had multiple good reviews but you had one bad review
versus another company, who would you go with”? Well this is difference. Having a good review
IS not enough. So these types reputations are not going to get your phone ringing and they're
not going to be able to position you as a leader in the industry. It's getting a five-star reputation
that is going to make you the industry leader.

The Perfect Reputation Marketing Strategy

So how do you do that. Well, here
are the steps. First of all step one. = — | @ Reviews

FoRvoURBusiNEss: .8
)

8] flin

You want to develop that five-star flickr .
reputation which we will go into in Ciphotobucket

. , _ Build The
a little bit here. And we'll give you Reputation

some insider strategies of how we do
it for our clients and then you want to
actually market that reputation. We're (EREMSHERAtALS ket Shtogs
going to show you exactly how we

actually use and leverage the power

of this reputation and actually get it th\en&?tz:l%ﬁ)n
out into the marketplace to get people
really excited about doing business — VI 2o A}.

with our customers. — & Engage :«Jﬂﬂ@a
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And then three, you want to manage that reputation. You want to keep that reputation going,
because you're only one customer away from a bad review. | mean, everybody has a bad
day: the receptionist, your sales person, the person you've hired to fulfill all the products, your
strategic partner. Everybody is one day and just one customer away from a bad review. So we
want to make sure we manage that really well,

And then the last thing we want to do, which is most important, we want to create a reputation
marketing culture. It's not enough just to try to fix things, but we want to be proactive inside
your business to make sure that every single person in your company is on the same page.
And they're all motivated to do one thing, do a great job your customers, give them a first-class
experience, and get a five-star review to keep that five-star reputation going. So you can see
when you have a plan like this put together, you can dominate your market online.

What We Do For Customers

Feedback Page - = = . _J_J..
_— .
e @a@u

_ ,
s
e _ , :
We Market ReviewsOn l::'.._.,_‘?mtm fl iCkr

Your Websites ..
We Monitor Top !—J—Jﬂ ! ! @photobucket

Local Directories ._J:._@’Sd U

We Market Review
We Redirect To We Market ReviewsOn Images On Your

Get Reviews Online Your Social Media Social Media
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Developing Your 5 Star Reputation

Postcards

Business Cards

Email Templates

Plus Many More..

Private Review Page

Posting Strategy

Businesses Can't Post Reviews From Customers

S0 let's look at strategy number one. Developing your five-star reputation. Now, we have a lot
of ways we do this. One of the best ways that we do that really starts with creating professionally
designed review postcards. We design these for our clients, and what they do is they print them
up, send them out to their customers, and the customers love to give five-star reviews. No,
another thing that we do is we build business cards. See, your staff needs to be armed with a
way for your customers to actually give you reviews. And having a business card that tells them
where they can put the review, how easily accessible it is to give review is vital for creating a
five-star reputation. And then we also create email templates. Emails are very easy ways to get
reviews. But you have to actually work things a certain way to be able to create a specific type
of template that really motivate people to not only to read but to take action. And we do that for
our customers. And there are so many more strategies but these are three that you can apply
to your business right away.

Now, one of the big insider strategies that we create for our customers is a private review page.
See, what we want to do is we want to be able to have a one-stop shop for everyone to be able
to post their reviews. So here’s the question. Would you rather someone post a review on Yelp
that’s not so good or would you rather them put it in your own personal review area where that
reviewed never see the light of day? Well, that's what we do. We create a private review page
so that all of the reviews are funneled into one area. And then when we receive them, we post
them online and the only ones that we post are the really good ones. And the ones that aren’t
S0 good, you get a private email making sure that you can address that before that customer
actually goes and post a review online that isn't going to really reflect a five-star reputation.

Now, a posted review strategy is critical and here’s why. Because even if you were to collect these
reviews for yourself, well, businesses can't post a review that actually come from customers.
And the reason is that all of these different review sites have created an and
filters that delete all reviews that are posted from the same computer IP network. So that
means if you take a few reviews and have your staff post them, they instantly get filtered and
even delete it. But what we've developed are proprietary systems and processes that can post
reviews for a company without being filtered or defeated.
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« Review sites have algorithms and filters that
delete all reviews that are posted from the
same computer IP network,

< You need a system that allows customers to post
reviews naturally and then market those reviews
to get more customers

Market Your 5 Star Reputation

Video Review Marketing
Website Marketing
Social Media Marketing
Email Marketing

Maps Marketing

Sales Marketing

S0 when you have a private review page to be able to collect all your reviews and be able to
filter them as well, and then a proprietary system to post our reviews that's a one-two knockout
punch to be able to dominate your market online and really separate yourself from everyone
else in the industry. Let's talk about a few minutes more about how to actually market your
reputation. So once we actually build a five-star reputation, how do we actually market it?

Well, if you think that text reviews or reviews posted to a website are powerful, you should try
video reviews. The videos we create for our customers are incredible. They literally convert like
crazy. So to be able to step up and to be able to create a system and process that capture
video reviews is something we love to do with our clients. It's incredibly effective. Another way
to market your five start reputation is on your website.

Let me ask you, do you have reviews on the front page of your website right now? Well,
as you can see that's the most powerful thing that you could be doing. We actually post the
latest reviews to all our clients websites. S0 when someone shows up at that website, they are
converted quickly by having that unbelievable authority that we've been talking about.

Also social media. You know, | really talked about social media, social media, social media,
but no one really can convert social media into leads until now. Because when you're using
reputation marketing in your social media it's incredibly powerful. Also map marketing. You
know, we talked about a little bit earlier about being able to rank in the top of the map. We
actually look for businesses where someone types in a keyword they're looking for you. Are you
the one that's up on the map, and more importantly, are you the one with the great reputation?
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Remember, they might find you and they might find your competition, but they're looking for a
company to do business with that has the best reputation.

Also email marketing. What we find here is when we looked at those Neilson stats, is that email
marketing isn't really effective but it can be if you combine it with reputation marketing. So
every time you send an offer, every time you tell them discount, whenever you actually send
out newsletters or any type of email marketing you do, you must couple it with your five-star
reputation. It's going to be incredibly powerful if you do.

And then you have sales marketing and companies that take advantage of this can literally
double their sales closing. Just imagine the ability to sit in front of a customer that's kind of on
the fence of whether they should go with you or buy your product or services. And then you
say don't take my word for it. Let's actually go online and see what other customers that were
just like you and what they thought about working with us. And then you read all your five-star
reviews in front of them.

Create A Reputation Marketing Culture

Now, one of the most important things you need to do with your reputation marketing strategy is
create a reputation marketing culture inside your business. So here’s the question. You expect
your staff to give first-class service to every single one of your customers, right? Well, what's
your plan to inspire your staff to give first-class service to those customers and get raving
reviews? See, what we want to do is we want to actually build a reputation marketing culture so
all of your staff are on the same page. So what's the plan? The plan is to build a personalized
reputation training center. And this is what we do for our customers.

We actually built an education training center for every single staff member that you have that
they can go to and understand and learn what reputation marketing is. And more importantly,
the way that they actually treat the customer today is the reason that we are going to get a new
customer tomorrow. Because you're always one customer away from getting a bad reputation
online. And your entire staff needs to know that, everything from the customer service person
to the salesperson and everybody in between. So, we'll make sure that your entire team
understands by developing a personalized reputation training center for them.

They will be able to login. They will be able to actually watch training videos on what
reputation is all about. And then what we're going to make sure that they're really are on
your page and making sure that they're focused on giving first-class customer service, is
we're going to give them a quiz. They will be up to take the quiz and we'll score them. Then
we're going to send those results directly to you so you can see what part of your staff really
understands reputation marketing and making sure that, again, that the way they treat the
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customer today and how great of an experience they have, is the reason you're going to get
the next customer in the door.

And then what we're going to do is, we're going to allow them to retake that quiz. Because we
don't really care how many they get wrong. We just want to make sure they're getting the right
answers and they get the concepts correctly. So we're going to really partner with every single
one of our customers to be able to do that. We want to really change your culture and make a
difference. More importantly, we want to help companies that really provide great products and
services in the market place build that five-star representation and be able to create a great
reputation marketing strategy, because your reputation is everything. It's the most important
ingredient for converting leads and dominating your market and really getting that phone to ring
with new business.

Manage & Market Your 5 Star Reputation

Personally Train All Your Staff On Reputation

Develop Your Strategy To Get Reviews From Customers

Build Your 5 Star Reputation Everyday

We Monitor The Top Review Sites Each Day

We Send You Detailed Alerts: New Reviews

Every Two Weeks We Create A Review Report

Respond To Bad Reviews

Post Reviews To Your Website, Blog & 1 Other Site

Daily Post Your Reviews To Facebook, LinkedIn, FourSquare & Social Media
Create Review Images And Post Flickr, Facebook, & Photo Sharing Sites
Professionally Design A $2000 Reputation Media Center

If You Hired Someone, What Would It Cost You Per Month?
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